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Pine City Market Area Profile 
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Pine City Convenience (blue) and destination (pink) Trade Areas.  
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2017 POPULATION BY AGE  
(SOURCE: ESRI) 
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2017 POPULATION RACE AND ETHNICITY  
(EXCLUDING WHITE, EUROPEAN-AMERICAN)  
(SOURCE: ESRI) 
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2010 HOUSEHOLD COMPOSITION (SOURCE: U.S. CENSUS) 
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2010 POPULATION IN GROUP QUARTERS 
(SOURCE: U.S. CENSUS) 
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 2017 HOUSING UNITS  
   (SOURCE: ESRI) 

0 10 20 30 40 50 60 70

Seasonal

Renter

Owner Occupied

Percent 

Convenience Destination Minnesota

8 

© 2018 Regents of the University of Minnesota.  All rights reserved. 

2017 HIGHEST EDUCATION LEVEL OF ADULTS AGES 25+ 
(SOURCE: ESRI) 
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2017 OCCUPATIONS OF RESIDENTS (SOURCE: ESRI) 
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MEDIAN HOUSEHOLD INCOME  
(SOURCE: ESRI) 
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2017 HOUSEHOLD INCOME 
(SOURCE: ESRI) 
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2017 HOUSEHOLD NET WORTH 
(SOURCE: ESRI) 

0 5 10 15 20 25

<$15

$15 - $34

$35 - $49

$50 - $74

$75 - $99

$100 - $149

$150 - $249

$250 - $500

$500+

Percent 

In
 T

h
o
u

s
a
n

d
s
 

Minnesota Destination Convenience



8/1/2018 

© 2016 Regents of the University of 

Minnesota.  All rights reserved. 7 

13 

© 2018 Regents of the University of Minnesota.  All rights reserved. 

2017 HOUSEHOLD NET WORTH  
BY AGE OF HEAD OF HOUSEHOLD  
(SOURCE: ESRI) 
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ADULT PSYCHOGRAPHICS  
(SOURCE: ESRI) 
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CONVENIENCE IN-FLOW AND OUT-FLOW 
(SOURCE: ONTHEMAP)  
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CONVENIENCE EMPLOYEES DISTANCE & DIRECTION  
(SOURCE: ONTHEMAP) 
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County Count Percent 

Pine 1,779 63.4% 

Chisago 250 8.9% 

Kanabec 172 6.1% 

Isanti 121 4.3% 

Burnett (WI) 70 2.5% 

Anoka 63 2.2% 

Washington 38 1.4% 

Hennepin 34 1.2% 

Ramsey 25 0.9% 

Carlton 21 0.7% 

2,552 91.0% 

CONVENIENCE: EMPLOYEES HOME 
(SOURCE: ONTHEMAP) 
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CONVENIENCE: RESIDENTS DISTANCE AND DIRECTION 
(SOURCE: ONTHEMAP) 
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CONVENIENCE: JOB LOCATION OF RESIDENTS 
(SOURCE: ONTHEMAP) 
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DESTINATION IN-FLOW & OUTFLOW 
(SOURCE: ONTHEMAP) 
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DESTINATION EMPLOYEES DISTANCE AND DIRECTION 
(SOURCE: ONTHEMAP) 
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County Count Percent 

Pine 5,408 32.1% 

Kanabec 2,704 16.0% 

Burnett (WI) 2,567 15.2% 

Chisago 1,295 7.7% 

Polk (WI) 951 5.6% 

Isanti 827 4.9% 

Carlton 255 1.5% 

Anoka 231 1.4% 

Aitkin 218 1.3% 

Mille Lacs 198 1.2% 

Total 14,654 87.0% 

DESTINATION EMPLOYEES HOME 
(SOURCE:ONTHEMAP) 
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DESTINATION RESIDENTS DISTANCE & DIRECTION 
(SOURCE: ONTHEMAP) 
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County Count Share 

Pine 5,026 22.3% 

Chisago  1,970 8.8% 

Burnett (WI) 1,959 8.7% 

Kanabec 1,821 8.1% 

Hennepin 1,701 7.6% 

Isanti 1,612 7.2% 

Anoka 1,079 4.8% 

Polk (WI) 1,035 4.6% 

Ramsey 871 3.9% 

Carlton 474 2.1% 

78.0% 

    DESTINATION JOB LOCATION OF RESIDENTS 
(SOURCE: ONTHEMAP) 
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BUSINESS SURVEY 
 With County Fair Survey last fall 

 Distributed through Chamber email list 

 24 completed surveys 

– 5 Retail 

– 4 Financial Services 

– 5 Other For-Profit Services 

– 2 Manufacturers 

– 3 Non-profit human services 
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CUSTOMER BASE 
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TOP ISSUES TO IMPROVE PINE CITY  
AS A PLACE TO SHOP 
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BUSINESS CHALLENGES 
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